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% TRUST 
INFORMATION 
SOURCES

% USE
INFORMATION 

SOURCES

People in FATA gather information from a wide range of
sources. With all information sources, however, trust in
the source lags behind use.

Govt. Officials

Tribal Elders

Coworkers

Neighbors

Friends/Family

2%     1%

12%     8%

21%     14%

38%     16%

42%     16%

Bri�sh

American
9.5%     7%

20%     16%

42%     16%
Pakistan

18%     12%
Friday Sermon

Communal 
Gathering
9%     6%

Bri�sh

American
0.6% 0.3%

0.4% 0.9%

33%     26%
Pakistan

Bri�sh

American
0.1% 0.2%

0.1% 0.2%

35%     30%
Pakistan

RADIOPEOPLE

PLACESTVPRINT MEDIA

the number of FATA 
residents surveyed who 
formed their opinions 
from radio broadcasts

the number of FATA 
residents surveyed who 
formed their opinions 
from television

50% 33%

TRUSTED INFORMATION SOURCES:

FATA is not strictly “media dark.” Pakistan’s broadcast media industry has
mushroomed since the liberaliza�on of the media sector in 2002. While the
impact of media liberaliza�on has been less pronounced in FATA than in other
parts of the country, several na�onal and interna�onal media outlets distribute
informa�on through radio, television, and newspapers in the region.

Limited Accessibility

-Understanding FATA Vol.
V (2012), which surveyed 
4,000 FATA residents,
with equql representa�on 
from male and female 

14respondents.
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WEPP-KP
Women’s Empowerment 

& Political Participation
www.cowater.com

Project undertaken with the financial support of the Government of Canada.
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